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Dear Chairman Hnndt:

CC: Uocket No. 96 1\5

'The Hunoruble Reed Hundt
Chairman
Federal Comnmn1c:nlinn Commission
1919 M Street. N.W., Room 814
WlUhillglull, D.C. 20S~4

October 29. 1996
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SENT BY:NSBA

On behalf uf lite: 95,000 local school board members nalionwide. I would like to urge you to seize
lhis hi14toric opportunity to enSUl'e lIull cYGry ~h(x)1 child in [his country bas affnrdahlc :lCt'A".",S ro
telecommunications 8crvicc~. The National School Boanh A~suchlll()n recently released a national
poll of regh:tered voters on technology toot il' attnchcU. The poll :show~ lhallhc: vasl majority of
Am~rir:nn~ bdieve school!! should have deeply dil;eounted rOlea.

Office of AdvCK'.'u.y

• Sammy r, Uutntana
E'rc:;idcnt

Highlights of the poll include: • MIle L BrYlIllL
E::xccutililil Director

• foully 64 pel~clIlor Americans believe school" should have a. deeply etiS(~nllntt".d education
rille for te1ccommunication5 access. SCVCIllCCIl percent call for free service.

• Mlch:lcl A R(~:lnk:k

~enior Assoclat.e
!:xet;lltJve Dire'l(J!

• I!ighty-nine pel'CclIl of Americans agree thut schools in nUll and high·povclty 11IC;~ shuuld
receive lll'sistllnr.~ Il(llhat they have the same acceSti Lo luchnnlogy as lIchool5 in wealthy
areas.

• MOISt Amcrical\~ alc willinJC to pay some amount per month-'Yl'ir.nlly $1llC-to ensure that school childrol1 have
regulAr acc:C5S lo computers.

Clearly. thi,~ poll ,howl; thnt access Lo technology and tckcommunicatioll5 sCI .. i~e1i is a hi~l priority. NSBA urleS tlle
Jnint HoaMln l\ct decisively to fully implement \tnivcrllal ~ervic:e for achool:s itS is clearly the intent uf CUll),rrtSS and the
de."lre of the American lltOllh~. Tn do thb, NSBA believes that Ilt (east two fundQmcntull1f'CtlS must be addressed.

Pirst, rli~\~o\lI\\S (UI lil;l!oull'l must be deep and suftlcienl. so that the real Mffnrrll'hilil)' ne.ed~ of !;chools are met. A sliding
scale of discounts should address the ,dative w<.~lthor povcny of dlstfict to ensure that Il() .~l:honl js len unserved.

Second. it iii clear that the intent of the Act with respc<;t to schooll'i WillllUl~ met unless dt~count'll\rc provided for
connl'.Ctions within the school and to the clussroom. Without affordahle aC~CS!i din:~l\y 10 cla.'isruoms. many lichool
children wll1 nnt he ahle tn ntilile'. the rich educational rel'(lurccs availahle through such tools <\s the lntcmel ami
~tis\ance leamln~.

Thank )/(lU for your :mpport of America's schuul~hilurcll. If you have any questions. IJlea.,,~ contacT Mkhelle Richards,
Federal NeL\LIork~ Advocat" at 7m-R~8-6208.

Stncer~ly.

c.a-,~ ~~~-
AUIIC L. 8rYlUll
Exc,:utivc DirecLor
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Key Points Summary:

National School Boards Association
National Survey on Schools and Technology

When considering how much school5 should pay for access to the Internet, two-thirds of
Americans support a deeply discounted phone rate.

When asked a.bout the rate schools should pay for phone service and on-line access, 64% say "an
education rate tha.t i~ deeply discounted." Another one in six voters (17%) say schools should get
free phone service, while 7% opt for the residential rate; just 6% ofvoters interviewed chose the
statlls quo ofbusiness rates.

At least 5]% of the respondents in each ofthe 98 demographic subgroups examined favor this
education rate. Specifically, middle-aged (45 to 64 year olds), more aftluent, and better educated
voters are most likely to support the concept of a deeply discounted education rate for school
phone service. So too are "soccer moms. to

A plurality ofAmericans favor increasing teacher training in the uses of computers in
te41ching as the next step for schools to take to improve their use of technolo&}' in
classrooms.

From a list offive choices, 39% of American voters choose teacher training as the most important
step for schools to take. The second tier of responses includes buying more computers (20%) and
changing curriculums to use computers in more classes (15%). Buying better instructional
software/course materials and providing access to the Internet and on-line services comprise the
third tier ofresponses.

Belief that teacher training is the key next step in this process cuts across gender, age, partisan,
ideological, and economic lines. In fact. teacher training is the top choice of96 of98 key
demographic subgroups examined (homemakers and Southern Independents are the exceptions).

By a wide margin, increased teacher training is the top choice as a next step among people who
feel schools are less prepared to teach students the technological skills they witt need in the
workplace of the 21" century. However, among the quarter of voters who feel schools are very
prepared for this challenge, buying more computers is their choice as the next step.
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Most Americans are willing to pay something to ensure children in school have re~lliar

SlcteSS to computers.

Two-thirds of Americans say they would pay some amount of money every lnonth in the tbrm of
fees or taxes to ensure that all children in public schools in their area have regular access to a
computer; thirty-five percenc (35%) of respondents are unwilling to pay anything,

Of those who arc willing to pay something, the typical voter is willing to pay S18 per month.

Homemakers, younger voters. Democrats. unmarried voters, and urban residents are somewhat
morc willing to pay something to ensure computer access for schoolchildren.

American!! believe in technology equity fOl· rural and pOOl" school districts.

Seven in ten voters (71%) strongly agree that "schools in mral and high poverty areas should
receive assistance so that they have the samc access and availability to technology as schools in
wealthy areas," Overall, 89% of Americans agree with the statement.

Agreement is highest among "soccer moms," 18 to 34 year olds, Democrats, liberals. Southern
residcnts, and people with children. As one might expect, while 68% ofsuburban residents
strongly agree with the statement, 73% ofurban and rural voters tee! this strongly.

When asked about who should fund cumputer technology in schools, Americans split into
roughly thirds between private business, government, and their lucal community.

Private company sponsorship oftechnoJogy programs is more appealing to Republicans, better
educated respondents, and more affluent voters. The concept shows particular strength among
"soccer moms."

The government funded coalition is comprised ofDemocrats, less affiuent, and Farm Belt voters.

Among those who support local community responsibility, people split their responses among
local tax money (16%). a technology fee paid by parents with kids in school (11%), and a monthly
fee on their cable or telephone bill (4%). In general, uprairie populists" (Midwest Democrats.
liberals, homemakers, and younger voters) are more likely to favor using local tax money. while
Republicans, conservatives, and younger men tend to favor the technology fee option.

Methudology

The survey was conducted by Public Opinion Strategies on October 7·10, 1996. Eight hundred
(800) registered voters in the contiguous United States were interviewed, yielding a. margin of
error of:!: ).5% at the 95% confidence level. In short, if this survey were to be replicated, we
would expect the results to be within 3.5% of those reported here, 95 out of 100 times.

Interviews were stratified by state and gender, and weighted by ethnicity, to reflect the known
demographics of the population under study.

Further questions about the methodology should be directed to Bill Dalbec at 703-836-7655.



Two thirds ofAmericans support charging
schools an education rate that is deeply
discounted for phone and online access.
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PUBLIC OPINION STRA'rnCimS
Nat, Sdtool Boards As&uciation

N=800 Registered Voters
October 7-10,1996
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Two-thirds of Americans are willing to pay
some amount of money per month to provide

students with computers.
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PUBLIC OPINION STRATE<iIES
Nan Sd100I Boards AssociaOOA

N=iOO Rqi.sttred Voters
October 7-10,1996
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89°~71%Agree

10 you agree or disagree with the following statement: "Schools in rural
alld high poveI1y areas should receive assistance so tllat they have the
arne access and availability to technology as scllools in wealthy areas. tt
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PUBUC OPINION STRATEGIES

NatI SdlOOl Boards AssocillliOft
N=IOO Rqistcn:d Voters

October 7·\0.1996
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